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YV ecmyni no puceprailii OOIpyHTOBAHO aKTYaJbHICTb JIOCIIKEHHS,
chopMyIHLOBAaHO METY Ta 3aBJaHHS, BUBHAYEHO 00'€KT, peaAMeT podboTu. Po3kputo
HAYKOBE Ta MPAaKTUYHE 3HAYCHHS JUCEPTALINHOTO TOCIIHKEHHSI.

Ilepwiuii po30in BUCBITIIIOE CYTHICTh OpEHJy, HOT0 OCOOIMBOCTI, (PYHKIIII,
BUJIM, 3HAaueHHA. Po3rnsHyTi pi3Hl BHU3HA4YeHHS TOHATTS "OpeHa"' Ta
MIPOAHAJI30BaHl MOTO OCHOBHI CKJIAJOBl €JIEMEHTH. 3alpONOHOBAHE aBTOPCHKE
BU3HAYCHHS OpeHay. Po3kpuTo rosoBHi arpuOyTtu OpeHay, Taki sIK 1IEHTUYHICTb,
IMIJIK, penmyTallis, 3B's130K 3 [JIbOBOIO ayIUTOPIEIO Ta 1HIIl. ABTOpOM chpopMOBaHa
xmapa TeriB nmoHarta "bpenna". J{ocmikyeTbesi KOHIEMIIST OpeH1-OpiEHTOBAHOTO
YIOpaBJIIHHSA B OCBITI, II0 BKJIIOYAaE€ B ce0€ METYy, Bi3il0, IIHHOCTI Ta BI3yaJbHY
IICHTUYHICTh 3aKiajay. BHUBYarOThCA pi3HI acleKTH OpeH]ly, BKIIIOYAIOYH HOTro
3MICT Ta CEpPEJOBHINE, a TAKOX JOCIHIKYEThCSI MOTO BIUIMB HAa OCBITHIO CUCTEMY.
JocimKyeTbest 3MICT Ta CEpPeIOBUIIE OpeHy B KOHTEKCT1 OCBITH. Po3risgaeThes
BAXKJIMBICTh CTBOPEHHS YHIKAJILHOTO 3MICTY OpeHay, SIKUil BijoOpaXka€e IHHOCTI Ta
KOHKYPEHTHI TepeBaru 3akijaay BUIOI OCBITH. BH3HaYeHI TEOpETWYHI MiIXO0IU
(Teopii) mo mocnimkenHs Openay 3BO. AHanizyroTbesl Teopii, sIKi CTBOPIOIOTH
MIJCTaBU JUIS CHCTEMaTH3allii HampsMKIB JOCTIKEHHS OpeHI-Opi€eHTOBAHO1
nisimeHOCTI 3BO. Bupineno ocHoBHI daktopu dhopmyBaHHS iMiIKy. Po3kpura
CYTHICTh IMIJDKY 3aKJaay BUIIOI OCBITH Ta BU3HAYE€HI1 BIJIMIHHOCTI MIXK OpEHJIOM.
Posrnsanytuit BHYTPIIITHINA (MIKpOCepeIOBHIIIE) Ta 30BHIIITHIN

(MakpocepenoBulle)odpa3 OpeHy CTPYKTYpH 3akiaay BuINOi ocBiTH. OcoOnmBa



yBara MpPHUIALISETHCS OpEeHI-OpIEHTOBAHOMY YIPABIIHHIO OCBITOIO Ta HOro
KOMITOHEHTaM. Bwu3HaueHi (akTopu BIUMBY, MO0 3yMOBIIOIOTh BUKOPHUCTAHHS
OpeHI-OpIEHTOBAHOTO  yIpaBliHHA. Po3kpuTa CyTHICTH 00'€KTiB  OpeH.-
OpIEHTOBAHOTO YIIPaBIIHHS.

B opyeomy poszoini nocmimxkyeTbesl CydacHUM CTaH Ta TEHJEHIII PO3BUTKY
BITUM3HSHOTO OPEHJUHTY B CHUCTEMI OCBITH. AHAI3yEThCS JIEp)KaBHA TMOJIITHKA
PO3BUTKY OPEHI-OPIEHTOBAHOTO YMPABIIHHS B CHCTEMI BHUIIOI OCBITH YKpaiHU Ta
e¢(EeKTUBHICTh  3aCTOCYBaHHA  OpEHA-MIAX0AYy B  YIOPaBIIHHI  OCBITOIO.
Po3risparoTecs oprasizaiiiiHi aCleKTH CUCTEMHU YIIPABIiHHS OpeHJaMu B OCBITI Ta
BUMOTU JI0 OpEHI-OpIEHTOBAHOI CHUCTEMM YIPaBIIHHS OCBITOIO B YMOBax
KOHKYpEHIlli.  AHami3yeTrbcs, AKI MAXOAM Ta  METOAU  OpeHIyBaHHS
3aCTOCOBYIOTHCS B YKPaiHCHKHX 3aKJIaJlaX BHUIIOI OCBITH, & TAKOX BHUSBIISIOTHCS
nepeBaru Ta HEJIOJMIKHU IIUX MPAKTHK.

[IpoBomuTbest OIiHKA €(EKTUBHOCTI 3aCTOCYBaHHS OpEHI-MIIX01y B
yIpaBJIiHHI OCBITOI0. AHANI3YIOTHCSl PE3YJAbTATH AOCIIKEHb, CTATUCTUYHI JaH1 Ta
EMITIIPUYHI JI0Ka3H, SKI JEMOHCTPYIOTh BILUIUB OpPEHA-OPIEHTOBAHOTO YIPABIIHHS
Ha KOHKYPEHTOCHPOMO>KHICTh 3aKjIa/iB BUINOI OCBITH. PO3risgatoThCsi MO3UTUBHI
pEe3yNbTaTH Ta BU3HAYAIOTHCS (PAKTOPH, IO BIUIMBAIOTH HA YCIIIIHICTh TaKOTO
MIIXOY.

JlocmiKy€eThes BIPOBAHKEHHST OpEHA-OpPIEHTOBAHOI CHUCTEMHU YIIPABIIIHHS
OCBITOI0O B yMOBax KOHKYypeHIi. Po3risimaroTecss CTpaTeriydi MmMiaxoad Ta
MEXaHi3MHU, 110 CIPHUSIOTh MOOYAOBI CHJIBHOTO OpeHJy 3aKjaay BHIINOI OCBITH, a
TaKOX 3a0e3MeuyroTh HOro KOHKYPEHTHY MepeBary. AHaNi3YIOThCS MPUKIAINA
YCHIITHOI MPaKTHKX BIPOBAPKCHHS OpPEHI-OPIEHTOBAHOT CUCTEMHU YIPABIIHHS
OCBITOIO.

Tpemiti  po30in TPUCBIYCHUN PO3pOOII METOAWYHUX IIIXOMIB 0
dbopmyBaHHS OPEHI-OPIEHTOBAHOI CUCTEMH YTPABIIIHHS B 3aKJIaJiaX BUIIOT OCBITH.
BrpoBa/kytOThCS HAyKOBI Ta MPAKTUYHI MiJAXOAM, MOJENI Ta 1HCTPYMEHTH, SK1
MOXYTh OyTH BHUKOpPHCTaHI il €(PEeKTUBHOI TOOYJOBH MOJEII MiATOTOBKU

CHEIIATICTIB 3 OpeHI-MEHEDKMEHTY B PI3HUX Tally3sX, 30KpemMa B CUCTEMI BUIIOT



OCBITH, CHPSAMOBAaHOI Ha PO3BUTOK Ta 3MIIHEHHS OpeHIy y 3aKjiajax BHILIOI
OCBITH.

JlocmKy€eTbCsl OpraHizalliiHui acreKT CUCTEMH YIIPaBIIiHHSA OpeHIaMu B
ocBiTi. Po3rmsimaroTbest BaXkeni, Taki SIK pO3MOJLT BIAMOBIIaIbHOCTI, KOMYHIKaIis
MDK PI3HUMHU PIBHSIMU YIIPaBIIIHHS, BIIPOBAKEHHS CTPYKTYpPH Ta IMPOIECIB, IO
CIIPHUSIIOTH PO3BUTKY Ta 3MIITHEHHIO OPEH/Ty B 3aKJIaj(l BUIIIOi OCBITH.

dopMy€eThCS CHCTEMa YIMpPaBIiHHA OpeHJaMHd B KOHTEKCTI ITiJBHIICHHS
KOHKYPEHTOCIPOMOXKHOCTI  3aKJa/iB BHUINOI OCBITH. 3a3HA4yalOTbCs OCHOBHI
KOMIIETEHTHOCTI, SIKl MaloTh c(popMyBaTHUCs y 3400yBayiB MiJ 4ac HABYAHHS, 1110
B1100pakaloTh TOTOBHICTh OpeHJI-MEHEIKEPIB 10 MpodeciitHOl AiTbHOCTI, TOMY
MOJIeJIb BKJIFOYA€E KpUTepii Ta piBHI cHOPMOBAHOCTI KOoMIleTeHTHOCTEH. Oco0rBa
yBara MpUAUISETHCS YIPaBIIHChKIM CKIAJO0BIA B MIATOTOBIl OpEeHI-MEHEIKEPIB;
PO3BUTKY MIIXOJIB 10 (OpMyBaHHA OpEH/I-OPIEHTOBAHOI CHUCTEMHU YIPABIIIHHS,
3IaTHOCTI TIOE€JHYBAaTH 3HAHHS 3 YNPaBIiHHA Ta OpPEHII-MEHEIKMEHTY s
MOKpAIICHHS peryTanii Ta KOHKYpPEHTOCIIPOMOKHOCTI 3aKJIaly BUIIO1 OCBITH.

Po3pobniena monmens MIATOTOBKM — OpeHA-MEHEKEpPIB Yy  KOHTEKCTI
MIJBUIICHHS KOHKYPEHTOCIPOMOKHOCTI 3aKJIaJliB BUIIOI OCBITM Ha OCHOBI
CUCTEMHOTO  TIAXOJAy Ta B3a€EMOMOB'SI3aHMX  KOMIIOHEHTIB. Hamarotbes
peKOMeHAaIli IS 3aKjafiB  BHUIIOI OCBITH IOJA0 BIPOBAKCHHS MOJEII
M1JITOTOBKU OpeHI-MEHEKEPIB.

HaykoBi pe3ynbTratu AOCTIIKEHHS Hajgaldu 3MOry CcGOpMYyBaTH HU3KY
BUCHOBKIB Ta pPEKOMEHMAIlM, II0 MaloTh SIK TEOpPEeTUYHEe, TaK 1 NpaKTUYHE
3HAYCHHS.

Knwouosi  cnosa: Openn, OpeHIUHT, OpEHA-OPIEHTOBAHE YIIPaBJIIHHS,
yOpaBIiHHSA ~ OpeHAOM, yIOpaBiaiHHS OpeHJAOM  3aKiaay BHILOI  OCBITH,
KOHKYPEHTOCTIPOMOKHICTh OpEeH/Iy, BHIIA OCBITa, 3aKJIaJl BUIIOI OCBITH, OpeH
3aKJIaJy BMILOI OCBITH, OpEHIMHI 3aKJIaqy BHILOI OCBITH, MEAAroriyHa KyJbTypa,

MIJITOTOBKA KaApiB, OpEHI-MEHEIHKEPH.
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ABSTRACT

Volosheniuk A. M. Mechanisms of brand-oriented management of
competitiveness in higher education in Ukraine.

Dissertation for the Doctor of Philosophy degree by specialty 281 Public
management and administration. — Institution of higher education "Educational and
Scientific Institute of Public Service and Management", Odesa Polytechnic
National University, Odesa, 2023.

The introduction of the dissertation substantiates the relevance of the
research, formulates the purpose and objectives, defines the object and subject of
the work. The scientific and practical significance of the dissertation research is
revealed.

The first chapter elucidates the essence of the brand, its characteristics,
functions, types, and significance. Various definitions of the concept of "brand" are
considered, and its main components are analyzed. An author's definition of the
brand is proposed. The main attributes of a brand, such as identity, image,
reputation, communication with the target audience, and others, are disclosed. The
author has created a tag cloud of the concept "Brand." The concept of brand-
oriented management in education is explored, encompassing the purpose, vision,
values, and visual identity of an institution. Various aspects of the brand are
examined, including its content and environment, as well as its impact on the
education system. The content and environment of the brand in the context of
education are investigated. The importance of creating unique brand content that
reflects the values and competitive advantages of a higher education institution is
emphasized. Theoretical approaches (theories) to the study of the higher education
institution brand are identified. The theories that provide the basis for
systematizing the directions of higher education institution brand-oriented
activities are analyzed. The main factors influencing image formation are

identified. The essence of the image of a higher education institution is revealed,



and differences from a brand are determined. Both the internal (micro-
environment) and external (macro-environment) images of the higher education
institution brand structure are examined. Special attention is given to brand-
oriented education management and its components. Factors influencing the use of
brand-oriented management are defined. The essence of brand-oriented
management objects is disclosed.

The second chapter examines the current state and trends in domestic
branding in the education system. The analysis includes the state policy for the
development of brand-oriented management in higher education in Ukraine and the
effectiveness of applying a brand approach in education management.
Organizational aspects of brand management systems in education and the
requirements for a brand-oriented education management system in a competitive
environment are considered. The approaches and methods of branding applied in
Ukrainian higher education institutions are analyzed, and the advantages and
disadvantages of these practices are identified. An evaluation of the effectiveness
of applying the brand approach in education management is conducted. The
research results, statistical data, and empirical evidence demonstrating the impact
of brand-oriented management on the competitiveness of higher education
institutions are discussed. Positive results are highlighted, and factors influencing
the success of such an approach are determined. The implementation of a brand-
oriented education management system in a competitive environment is
investigated. Strategic approaches and mechanisms contributing to the
development of a strong brand for higher education institutions and ensuring their
competitive advantage are discussed. Successful practices of implementing a
brand-oriented education management system are examined.

The third chapter is dedicated to the development of methodological
approaches to forming a brand-oriented management system in higher education
institutions. Scientific and practical approaches, models, and tools that can be used
for effective development of a brand management model for professionals in brand

management in various fields, including higher education, are introduced. The



organizational aspect of brand management systems in education is examined.
Levers such as responsibility distribution, communication between different levels
of management, and the implementation of structures and processes that contribute
to brand development and reinforcement in higher education institutions are
discussed. A brand management system is developed in the context of increasing
the competitiveness of higher education institutions. The main competencies to be
developed by learners during their education, reflecting the readiness of brand
managers for professional activities, are included in the model. The model
incorporates criteria and levels of competency development. Special attention is
given to the managerial component in the training of brand managers, the
development of approaches to forming a brand-oriented management system, and
the ability to combine knowledge of management and brand management to
enhance the reputation and competitiveness of a higher education institution. A
model for preparing brand managers is developed in the context of increasing the
competitiveness of higher education institutions, based on a systemic approach and
interconnected components. Recommendations for higher education institutions on
the implementation of the brand manager training model are provided.

The research results have allowed for the formulation of a series of
conclusions and recommendations that have both theoretical and practical
significance.

Keywords: brand, branding, brand-oriented management, brand
management, higher education institution brand ~management, brand
competitiveness, higher education, higher education institution, higher education
institution brand, higher education institution branding, pedagogical culture,

workforce preparation, brand managers.
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